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Definition
of Target
Markets

Research

* Intl Student
Surveys

» Prospective
Student Surveys
* Interviews

» Decliner
Surveys

 Intl Student
Data in Israel &
Abroad

* English
Programs

Branding & Marketing Strategy Process

Define
-3 Marketing
Strategy

Test Brand
Messaging

+ Market Research + Surveys » Market Research

Results » Stakeholder Results

» Competitor Consultation » Brand Testing
Analysis « Secondary
 Audit of Current Research
Messaging



ENGAGE IN EXCELLENCE

Owned Aspirational To be managed away
Dynamic World-class academic Unsafe
Entrepreneurial / Institutions Too expensive
“start-up nation” Engaged education Work visa issue
Innovative Expert, accessible faculty (limited opportunities after
STEM strength Vibrant culture: food, graduation)
Rich history travel, nightlife, cities
Welcoming International /
cosmopolitan
Diverse
Friendly

Safe (personal safety)
Affordable
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ENGAGE IN EXCELLENCE

1.

Brand storylines

Globally recognized centers of academic and research
excellence—where students are engaged, challenged,
and enjoy active, rewarding partnerships with faculty

Value—a high quality academic experience for less than
It costs elsewhere

Dynamic, vibrant cultural opportunities, including
extraordinary cities, food, art, nightlife, and travel

Entrepreneurial energy of the “start-up nation”

Exposure to people and perspectives from other
countries and cultures
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6. Ability to study in a foreign country while still taking
courses in English

7. Accomplished alumni of Israeli graduate programs who
are achieving success around the world

8. Position at the forefront of STEM research and
application

9. Rich history and heritage
10. Religious connections and community




d / Storyline Appeal According to Market

ENGAGE IN EXCELLENCE

- Accomplished

- alumni of : ; :
- graduate - Ability to study - - Exposure to
: : - programs who - in a foreign - Entrepreneurial - people and
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Study in Israel Brand Implementation
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Results — What Data Will You Recelve?

« Student surveys
 Brand Framework

« Marketing Strategies for China, India, N. America

« CBS Statistics on International Students in Israel — Coming

Soon!



Thank You!



http://studyinisrael.che.org.il/
http://studyinisrael.che.org.il/

